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The Indian School of Business, Hyderabad, as the Asia Regional Partner IDE As

of the Global Social Venture Competition (GSVC), is proud to present 'I'H A'I'

GSVC - Asia 2010. CAN CHANGE
WORLD"
GSVC is a premier global competition with a mission to promote THE z

entrepreneurial businesses that satisfy two criteria: LIVE " |“ 4

* Recognisable and measurable social impact \l

= Financially sustainable: self-supporting and profitable

How to Apply?

« Entries from Bangladesh, India, Japan, Myanmar, Pakistan, Sri Lanka,
UAE, Taiwan and Africa may e-mail the executive summary to
gsvc@isb.edu, by November 30, 2009 for registering S

* Entries from Mainland China are to be sent to the Guanghua School of
Management, Peking University, Beijing

e While an executive summary is not required for entry into the
competition (a business plan is), the submission of an executive
summary allows us to provide mentoring support to your team

= If you do not require mentoring support, you may submit your full plan
directly by January 15, 2010




GSVC 2010 - Eligibility Snippets - GSVC 2009

< Your team should have at least one member pursuing

an MBA programme or an alumni who has graduated
within the last 2 years (not before 2008)

* The venture must not be more than three years old

* Team size may be between three and five members

GSVC - Timelines IDEAS
TEMI CHANGI
November 30, 2009 "m‘iﬂgmﬁ
LV il

Registration, Executive summary due (to ISB)

January 15, 2010
Business Plans due (to ISB)

January 24, 2010
Initial Judging round at ISB

February 25, 2010
Shortlisted teams submit revised plans (to ISB)

March 5 - 7, 2010
Asia Regional final round at ISB

April 22 - 24, 2010
Global Finals at Haas, Berkeley

Contact Information

GSVC rules, guidelines, details, and announcements: www.gsvc.org
Submission of executive summaries and full plans: gsvc@isb.edu

For executive summary format and details of GSVC Asia: www.isb.edu/gsvc
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COMPETITION

ff Partners Outreach Partners
’ Hass School of Business University of Geneva, Switzerland
v I B Columbia Business School ALTIS Postgraduate School, Italy
London Business School Social Venture Competition, Korea
Indian School of Business Yale School of Management, USA
Thammasat Business School Guanghua School of Management, China

ESSEC Business School, France



